Hold the
door!

Sure! What do you
have there?

My
company’s sales
data.

That’s a lot
of data.
That’s a
tall order. A whole
lot of things go into a
successful digital
transformation. It’s
not easy.

Okay. Hang
on!

And
there’s a lot
more where this
came from. But it’s
not doing us any
good at the
moment.

Which is
why I’m heading up
our ‘digital
transformation’
project.

Tell me
about it.

Whoa
But it’s
more than just
the sheer volume
that keeps us from
using it to its full
potential.

We’ve got
data coming in from
every channel. It’s
everywhere.

Discovery, for
example.

A lot of data is stored in
silos...trapped in dark areas
where we can’t get to it, so we
don’t even know what we
have.

There are
also access issues.
Departments, divisions, and
people want to share their data,
but there have to be rules in
place...for privacy and
compliance reasons.

Most
companies don’t have a plan for
finding answers and patterns in
unstructured data.

You’ve
obviously got a
lot of unstructured
data to deal with...and
that’s a challenge,
too.

That’s because
there’s so much useful
data and not enough
resources for manual
processing.

I don’t even know
what questions to ask...or
whether I’d recognize a pattern
if I saw it.

By the time you
find what you’re looking
for and analyze it, it might
be too late to use it
effectively!

Luckily, there’s a better way.
One of the biggest heroes of
digital transformation is AI.

AI can quickly find patterns in
data that humans would never
even think to look for.

Yeah...but what about the
discovery problems? If
there’s data we can’t get
to, AI can’t get to it
either.

True. That’s
where
governance
and
integration
come in.

When you
integrate, you unite data
silos into a central location
where you can reach all your
data.

Good
governance then
promotes
understanding, minimizes
risk, and ensures
compliance.

It also sets
up ownership rules,
so everyone in your
company—and your AI—has
access to the data they
need.

And a plan for data quality
creates a system to evaluate
the level of trust the
company has in every data
source.

Because our data scientists
can’t get good insights from
bad data!

With modern
tools, your data
scientists can uncover lots
of actionable insights in
your data.

True. But
you have to think
bigger. Data science isn’t
just for data scientists
anymore.

Selfservice,
businessready
data is
the key to
fully
unlocking
your
data’s
potential.

But, what if you put those
tools in everyone’s hands?

It’s vital
to understand that
trusted data and insights
are becoming the
cornerstone of every
industry.

There is a lot of
opportunity out there as
data becomes a critical
resource.

Every
business is

So, the
best way to succeed
is to be the business with
the most trusted data,
ready to take action with
insights from robust
analytics.

always at risk
of being disrupted
by a better
version of
itself.

And digital
transformation is the key
to tapping into that
resource!

Exactly!

You got it!

How
will my business
ever achieve AI and
analytics at that
level?

All these amazing capabilities
are accessible fairly quickly...but it
requires some up-front time and

I think this is
your stop.

investment.

Actuallvy...I’ve
got a long way to
go. But at least now I
have an idea of what it’ll
take to get there.

Budget
for it. Invest in it.
And help your people
build the right mindset
and skills. You’ll get
there!

Thanks!

You bet!

Where’s
your data taking
you?

Learn more about building a trusted analytics foundation for business-ready data:
Read the whitepaper
Visit: ibm.com/unified-governance-integration

